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摘   要 
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Along with the change of the consumption patterns , the process of economic 
evolution has shifted from the agricultural economy , industrial economy, and the 
service economy in the past to experience economy. Experiential marketing also 
emerge and penetrate into every industry to meet the requirement of the times. In the 
civil aviation industry, both the domestic and foreign advanced airports are seeking 
for the enhancement of the customers’ satisfaction by improving the experiential 
marketing of the terminal business. Meanwhile, they are trying to maximize the 
exploitation of the commercial resources and to increase the income of non aviation 
business income. In this thesis, Shenzhen Airport is selected as the research object. 
The new terminal building opened in November 28, 2013, and its business has also 
ushered in the opportunity of great-leap-forward development. How to carry out the 
business of experiential marketing is one of the most important topics of the    
realization of the development goal of “the most experiential airport”. 
In this thesis, lots of references are referred to, and the customers of the 
Shenzhen Airport terminal building business are interview. The questionnaires are 
also distributed to passengers to research this topic. In this thesis, firstly, the 
marketing theory is reviewed, and next, from the characteristics of the most 
experiential airport and the connotation of commercial terminal business, the author 
researched the structure of the terminal business consumer groups and their behavior 
patterns, consumption habits, meanwhile, combined with the terminal business 
experience comparative analysis of marketing case of Singapore Airport and 
Shenzhen Airport, proposed the problems to which should be paid great attention in 
the marketing of domestic airport terminal business. Finally, based on full study of 
the Shenzhen Airport terminal building business development status and the 
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implementation of Shenzhen Airport terminal business experience marketing 
strategy.  
Through the research, from the overall idea, marketing principles, methods and 
strategy, the marketing experience of Shenzhen Airport terminal building is 
systematically summarized. This thesis has a certain reference value in the 
construction of the marketing system of Shenzhen Airport terminal building business 
experiential marketing.  
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